
Dear Valued Distributor, 

Leed’s is raising our prices. 

We’d ask you to take a moment to let that sink in, but we know that you’re savvy enough to have seen this 

coming.  

As you’re well aware, China is experiencing significant inflation for a variety of reasons, including higher 

taxes, rising fuel costs, and labor shortages. These challenges, compounded by the weakening U.S. dollar, 

have caused the cost of manufacturing in China to rise sharply, with product prices increasing as much as 

30% within the last 12 months. We have worked diligently to minimize the impact of these rising 

manufacturing costs on you and your clients. As a result of Leed’s extensive purchasing power in Asia, we 

have been able to hold our price increases to an average of just 5%. To learn more and to view the updated 

price list, please visit http://www.leedsworld.com/learnaboutmidyear/. 

However, there is good news. Updated prices will be supported by our first annual midyear catalog, which 

will launch June 30 and become your complete, single-sourcevreference guide for the second half of 

2008. Over 150 exciting, new products will be featured, and discontinued products will no longer appear. 

Beginning June 30, our midyear catalog will replace our full-line catalog that we launched at the 

beginning of the year. Mid-year catalog prices are valid through December 31, 2008. 

Although our prices are increasing, Leed’s will continue to honor corporate programpricing for registered 

programs. If you have not registered your corporate program, please contact your Leed’s representative 

and present your corporate program’s print or online catalog to do so. To secure current pricing, 

programs must be registered by June 27, 2008, before the price updates go into effect. 

If you’re interested in reading more about the economic conditions in China, the link provided above will 

also direct you to a white paper describing the confluence of events that is driving up the cost of 

promotional and other products. 

In this challenging economy, it’s as important as ever for businesses to promote themselves to attract and 

retain customers. Given the value of promotional products to achieve those goals, we at Leed’s are 

confident that the industry will be resilient to the business conditions we’re facing. We look forward to 

partnering with you for a successful second half of 2008. 

Thank you, 

Vice President, Sales 

 


